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Ethical Position of Raphael and Olivia
	No, I don’t think their actions are socially responsible. I am much concerned with Raphael and Olivia’s attitude and ego. It is unlikely that both of the officers have no sense of ethics and social responsibility. Worse of it all, both are holding top positions in the company's administration. As much as the company has positively impacted people's lives, it is equally important for it to be at the forefront of solving people's problems.  
	Companies need to be socially responsible for the following reasons; first, it would help gain customers' loyalty. It will help a company grow faster and become sustainable. Second, it helps companies to solve problems they create or encounter. For example, the case study discusses a problem in the smartphone industry. The industry needs to address the challenge arising from its product (Gorski, 2017). Third, companies have resources and the best parties to manage social problems. Lastly, the company's achievement is shared among stakeholders, including employees, customers, society, and government. It should play its role in solving social problems within its control to maintain its success. 
	In most instances, an achievement goes hand in hand with challenges. No problem needs to cherish the achievement a company has made. So, there is a need to think about how firms can manage challenges, mostly those caused by them. Accidents caused by the use of devices while driving might not sorely be the company's problem. But, to be socially responsible, the company needs to take up the responsibility and develop ways to control such incidences. 
	I have realized that good leadership is not measured by excellence. Good leader observers work ethics at all times. Good leadership entails taking up actions that will save societal problems but not sitting and watching as the society suffers due to the company's actions or activities. Also, I have understood that good leadership has a long-term focus and looks into a company's achievements and sustainability.  
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